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THE WORLD’S FIRST
AND TRULY GLOBAL
SUSTAINABILITY DATA, FINANCE
& SOLUTIONS EXCHANGE

● Sustainability Education, Training 
and Accreditation
 

● Sustainability and Technology 
Consultancy
 

● Digital Reporting Tools including 
Company Tracker, Portfolio Tracker, 
Materiality Assessment, Emissions 
Tracker and Assurance Tracker
 

● Gaining access to a global Rewards 
Marketplace with greater discounts 
to sustainable solutions and finance

G17Eco is a partnership-driven ecosystem platform that helps any organisation 
and nation map, monitor, measure, manage and market your sustainability 
performance end to end, and enables you to share your data directly with any of 
your internal and external stakeholders from one interoperable platform. 

We support G17Eco members with: 

in partnership with

Discover more at: g17.eco
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LIVE WEBINAR - DEC 12 2024 
9AM (HST), 2PM (EDT), 7PM (GMT)

Sign up to 
Simplifying Sustainability:

g17.eco/green2gold-webinar

SIMPLIFYING 
SUSTAINABILITY 

Join us for an insightful webinar that breaks down true sustainability into easy, 
actionable steps. 

Whether you're an NGO, start-up or established business, this 30 minute session 
will help you discover the real value of sustainable practices and the tools that will 
support to you map, monitor, manage, measure and market them. 

We’ll cover key concepts, debunk myths, and provide practical tips to enable you to 
demonstrate your sustainable impact to grant-makers, sponsors and and 
investors. 

INVITE YOU TO: 

& 
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October 2024

How Are Sustainable 
Funds Faring in 
2024?
Four charts show how sustainable funds 
saw muted inflows and modest 
outperformance in the first half of 2024.

Read More
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Read More
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GreenMoney Journal is pleased to share the following from Green Century Funds, which offers one of the first 
families of fossil fuel free mutual funds. Green Century has more than 30 years of experience in environmentally 
responsible investing and helps people align their values, while saving for the future. The firm’s President, Leslie 
Samuelrich, was named to this year’s Forbes' 50 Over 50 list in the investment category, joining the ranks of 
venture capitalists, wealth managers, philanthropists and others. We invite you to learn more about Green Century 
Funds and its mutual funds below.

Dear Friend,

In your household, you make a concerted effort to live in green and sustainable 
ways. You intentionally recycle, use refillable containers and bring your reusable 
bags. You bicycle places. You select organic foods and purchase goods to help 
protect your health and our planet.  

These choices are critically important, but we all know we need to do more to 
protect the planet for future generations.

Let's talk about fossil fuels. Your savings for retirement and other investments 
may support some of the major companies mostly to blame for climate change – 
the oil and gas companies.

Many investors are choosing to divest from fossil fuels and so can you.
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Receive our free Guide to Fossil Fuel Free Investing

For more than three decades, Green Centuryº has helped people save for their future without 
compromising their values by:

● Avoiding environmentally harmful corporations while investing in green bonds.
● Urging companies to reduce plastic pollution, promote clean energy and protect 

forests with our award-winning shareholder advocacy program.
● Supporting the environmental and public health nonprofit organizations that 

founded us in 1991, amplifying their campaigns on these critical issues. 

Learn how to invest with your values.
A sustainable investment strategy which incorporates environmental, social and governance 
criteria may result in lower or higher returns than an investment strategy that does not include 
such criteria.

Save for the future without investing in some of the most environmentally harmful 
companies on the planet. Align your investments with your values today.

Sincerely,

Leslie Samuelrich
President
Green Century Funds
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Green Century Capital Management, Inc. (Green Century) is the investment advisor to the Green Century 
Funds (The Funds).

The Green Century Funds are a family of fossil fuel-free, environmentally responsible mutual
funds. Green Century Capital Management hosts an award-winning and in-house shareholder
advocacy program and is the only mutual fund company in the U.S. wholly owned by
environmental and public health nonprofit organizations. 
 
You should carefully consider the Fund’s investment objectives, risks, charges, and expenses 
before investing. To obtain a Prospectus that contains this and other information about the Funds 
please visit www.greencentury.com, email info@greencentury.com, or call 1-800-934-7336. Please 
read the Prospectus carefully before investing.
 

Stocks will fluctuate in response to factors that may affect a single company, industry, sector, country, 
region, or the market as a whole and may perform worse than the market. Foreign securities are subject to 
additional risks such as currency fluctuations, regional economic and political conditions, differences in 
accounting methods, and other unique risks compared to investing in securities of U.S. issuers. Bonds are 
subject to a variety of risks including interest rate, credit and inflation risk.

This information has been prepared from sources believed reliable. The views expressed are as the date of 
this writing and are those of the Advisor to the Funds.

The Green Century Funds are distributed by UMB Distribution Services, LLC. 235 W Galena Street, 
Milwaukee, WI 53212. 10/24. UMB and Green Century are not affiliated.

GreenMoney® is a registered trademark.

GreenMoney

P.O. Box 67 • Santa Fe, NM 87504
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infographic excerpt from HIP Climate Threat Resilience Ratings of US Counties

Investing for Climate Resilience and Social Impact

Welcome to our mid-October edition on “Investing for Climate Resilience & Social Impact.” This is our 
latest look at an increasingly diverse ‘green bonds’ marketplace that includes sustainability, transition, blue 
and impact bonds. 
 
Let me begin by acknowledging an important milestone – the 30th anniversary of the Praxis Impact Bond 
Fund. Over the years, this now billion-dollar fund has seen its appeal broadened from just faith-based 
investors to now include sustainability and social-impact focused investors. Congratulations.
 
This new edition of GreenMoney features highly relevant topics and expert writers including Are Your 
Bonds Green, Social or Sustainable–And Climate Resilient Too? by R. Paul Herman and Liana Lin of 
HIP Investor Ratings; and Climate + Community Development: Emerging Investment Frameworks 
Fueling Transformative Impact by Anna Smukowski of Enterprise Community Partners and Laura Mixter of 
LISC. Also find as a precursor to our November Sustainable Ag and Food issue, Microsoft’s Climate 
Innovation Fund Investing in Farmland LP.
 
Finally check out our new video from Impact Entrepreneur featuring icon John Elkington on his 50 Years 
of Work Advancing Sustainability & Market Transformation; and listen to the Untangling Climate Finance 
podcast on Unlocking the Power of Climate Tech and Finance.
 
In closing, as the busy fall conference season continues, stay up to date on over 60 conferences with 
GreenMoney’s Global Events Calendar.

And, please remember to Vote on November 5th

– Cliff Feigenbaum, founder/publisher  EMAIL CLIFF
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Climate+Community Development: Emerging Investment Frameworks Fuel 
Transformative Impact

by Anna Smukowski and Laura Mixter, Enterprise Community Partners and LISC

This practical article is excerpted from the book “What's Possible: Investing Now for Prosperous and Sustainable Neighborhoods,” 
a collaboration of Enterprise Community Partners, LISC and the New York Fed. What’s Possible offers a variety of impactful 
solutions for clean energy, resilience, and equity. It’s intended as a playbook for taking collective action to build a stronger and 
more inclusive future for all.  READ MORE

Are Your Bonds Green, Social or Sustainable? And Climate Resilient Too?
by R. Paul Herman and Liana Lin, HIP Investor Ratings LLC

When sailing your portfolio into the future, would you want a top-heavy boat? Or a boat that is stable through the waves of 
future risks? “Green bonds” “social bonds,” and “sustainability bonds” – bring comfort to impact investors. Yet, are all those 
bonds safe for the next 30 years? HIP has evaluated over 11K bonds that bring solutions like reducing pollution, delivering 
cleaner water, spurring more affordable housing, or bringing climate action forward to society as well as to your portfolio.  READ 
MORE
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John Elkington Reflects on 50 Years of Work Advancing Sustainability & Market 

Transformation
Impact Entrepreneur YT – John Elkington is a world authority on corporate responsibility and sustainable 
capitalism, a bestselling author and serial entrepreneur. Currently, he is a Founding Partner of, and Chief 
Pollinator at Volans. His latest book is Green Swans (Fast Company Press, April 2020). This website 
tracks the evolution of his role as an “Ambassador from the Future.” Click for more information on Impact 
Entrepreneur.

As an Investor, Why Tackle Inequality?
by Joanne Bauer, et al and Sharmeen Contractor, Rights CoLab and Oxfam America

In this article, Rights CoLab and Oxfam America address the various risks that inequality can present for 
investors. Their recent report, The Investor Case for Fighting Inequality: How Inequality Harms Investors 
and What Investors Should Do About It, introduces the topic and outlines companies' contributions to 
inequality. It highlights efforts of investors that are already addressing the risks, many as part of their 
fiduciary duty.  READ MORE
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Microsoft's Climate Innovation Fund Invests in Farmland LP to Support 
Regenerative Ag

“Farmland LP’s use of regenerative agriculture practices to ensure healthy soils, and therefore high-quality soil 
carbon credits, is a critical element of advancing nature-based carbon removal solutions. We’re excited to invest 
in their fund and work with them to create a more sustainable agriculture sector.” said Erika Basham, director of 
Microsoft’s Climate Innovation Fund.  READ MORE

Unlocking the Power of Climate Tech and Finance with Anna Lerner

Untangling Climate Finance podcast – In this episode host Jay Tipton sits down with Anna Lerner, CEO of 
Climate Collective to explore the intersection of climate finance and technology. Anna shares her journey in the 
climate space and discusses key challenges, including the need for corporate accountability and the role of AI, 
blockchain and geospatial data in accelerating climate action. They explore green accountability, Climate 
Collective’s work with the World Bank, biodiversity credits, and the upcoming launch of their AI accelerator to 
develop locally-driven climate solutions. 

Cliff Feigenbaum, founder & managing editor   EMAIL CLIFF

SUBSCRIBE to:   GreenMoney Ejournal

 

GLOBAL EVENTS CALENDAR ADVERTISING INFORMATION

GreenMoney® is a registered trademark.

Our mailing address is:
GreenMoney  P.O. Box 67 • Santa Fe, NM 87504
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Fall 2024 Issue

“Very Happy Holidays to All !!!
Be Well, Safe, and Live Long & Prosper!”

Contact:8057357261

             Or
Visit: Green2Gold.Org
For more info.
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Green2Gold.OrgURL:

Phone no: 8057357261
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Marketing
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5 Essential Strategies for Allocating Your Marketing Budget Effectively

In today's fast-paced, evolving marketing landscape, Chief Marketing Officers (CMOs) play a critical 
role in steering their organizations toward success. With an ever-increasing array of channels and 
platforms to choose from, deciding how to allocate your marketing budget can feel overwhelming.

This article explores the factors influencing these decisions and how to strike a balance between 
digital and traditional channels. Additionally, it will highlight the growing importance of data in 
guiding these decisions. Drawing from my experience, I will also discuss the value of integrating 
traditional marketing tactics when they outperform or complement today’s digital tools.

Why should you listen to me?

I bring decades of experience spanning traditional and digital marketing, across roles in-house and as a 
consultant. I've led marketing efforts for both Fortune 100 companies and over 500 small businesses 
and start-ups. My perspective is field-tested and backed by real-world successes (and lessons learned).

Overcoming “If I Build It, They Will Come”

A common roadblock in marketing budget discussions stems from a dangerous mindset: "If I build it, 
they will come." This belief assumes that a product's success will naturally follow its creation, negating 
the need for strategic marketing.

At Hewlett-Packard, for instance, an engineer believed his innovative product would sell itself. 
Despite my team's marketing efforts, we couldn't convince him otherwise, and the product eventually 
failed. HP sold the patents to Sony, who then successfully marketed it to other major players.

The lesson here: no matter how brilliant a product is, success requires marketing. Hubris, especially in 
technical fields, can cloud judgment. Don't let it force you into poor marketing decisions.

1. Prioritize Return on Marketing Investment (ROMI)

When it comes to allocating your budget, Return on Marketing Investment (ROMI) should be your 
north star. You need to know not only how much each marketing effort costs but also how much 
revenue it generates. Segmenting your marketing 
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efforts—social media, websites, email campaigns, etc.—and measuring the ROI for each provides you with 
a clear picture of what's working.

A case in point: while leading Sun Microsystems' Services Division, I developed an ROI metric that 
measured the marketing costs of services compared to hardware sales. It revealed that Services had three 
times the net revenue of hardware at only 20% of the marketing cost. This insight transformed how Sun 
approached its sales strategy.

2. Align the 3 M’s: Market, Message, and Media

It’s surprising how often even seasoned marketers fail to align their Market, Message, and Media 
effectively. The right message, targeted to the correct market, and delivered via the best media can be a 
game-changer.

For SunEdison, this was particularly true. They were the world’s largest solar system developer but needed 
help entering the U.S. residential market. Through careful segmentation and the right messaging, we broke 
into the market by leveraging SunEdison's global reputation. Our approach of emphasizing their large-scale 
expertise worked well in this new, smaller-scale segment.

3. Identify Your Ideal Customer

Identifying your ideal customer is critical before diving into any marketing efforts. Using tools like my 
Ideal Client Identifier, you can profile your customer by asking a few simple questions. From there, you 
can shape your message and media to reach that customer effectively.

At American Express, when we helped market MoneyGram, we identified underserved segments such as 
college students and immigrants. This analysis allowed us to tailor a communications strategy directly for 
them, resulting in widespread adoption. Though eventually divested due to a mismatch with American 
Express’ core customer base, the success of MoneyGram validated the importance of identifying and 
targeting the right audience.

4. Maximize Cost-Effectiveness

Always keep an eye on what each part of your marketing program costs and how effective it is. This 
includes everything from staff and agency time to production and media costs. You must continuously look 
for less expensive options that deliver the same, or better, results.
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Take Boeing’s Computer Services Division as an example. We replaced costly print advertising with a $10 
million electronic media program, cutting their marketing expenses by more than half. This resulted in 
substantial revenue growth, demonstrating the value of identifying cost-effective marketing solutions.

5. Test, Measure, Tweak, Repeat

One of the greatest advantages of modern marketing tools is the ability to test in real-time and adjust as 
needed. This agility is crucial for optimizing marketing spend and improving ROMI.

With PetroWare, a petroleum accounting software client, we used these tools to adjust our campaign tactics 
on the fly, saving them over 23% on media costs in the first year. This ability to continuously optimize 
ensures that every marketing dollar is spent wisely.

Conclusion

The five strategies outlined above are designed to help CMOs and marketers alike make informed, 
data-driven decisions when assigning their marketing budgets. By focusing on ROMI, aligning your 3 M’s, 
identifying your ideal customer, maximizing cost-effectiveness, and continuously testing and optimizing, 
you'll not only allocate your budget more effectively but also drive better results for your business.

About Tom Schwing

Tom Schwing may have invented the term "Virtual CMO." His deep expertise spans marketing, sales, and 
various industries, from Fortune 500 giants to entrepreneurial start-ups. Tom specializes in utilizing 
marketing to enhance sales support results, and his client list includes heavyweights like General Electric, 
Boeing, American Express, Sun Microsystems, and more.
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Renewable Energy / Solar 
Renaissance
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CHERP

CHERP 101

This is a story of hope—how entire communities can unite to address some of our most pressing issues, such as global 
warming and environmental injustice. Together, they can create jobs, train individuals for sustainable careers in the 
thriving solar industry, and invigorate local economies. This vision began with CHERP’s founder and visionary leader, 
Devon Hartman.

Devon envisioned a model where manufacturing solar panels would support a greater push toward energy efficiency. 
From this foundation, he developed an operating approach designed to be regenerative rather than extractive, directing 
revenue and benefits from solar panel production back into the economically disadvantaged communities where the 
panels are manufactured. This model includes partnerships with local nonprofit organizations that operate social 
enterprises, committed to reinvesting in their communities.

CHERP’s Mission: Building Community Wealth

CHERP, Inc. is pioneering a new, community-centric business model designed to maximize economic, social, and 
environmental benefits for local communities. Now, more than ever, there is an urgent demand for innovative, holistic 
solutions to both environmental crises and growing social inequities. CHERP’s comprehensive approach integrates 
people, processes, the environment, and the economy in a synergistic way, presenting a new paradigm for social 
enterprises.

Founded in 2015, CHERP’s initial mission was to develop a public-private education model focused on engaging 
communities to promote energy efficiency and help cities benefit from these initiatives.

How CHERP Works

CHERP manufactures and deploys solar panels using a non-profit business model that recirculates profits locally to 
support the lowest-income households first. This approach is both a moral and environmental imperative: research shows 
that lower-income households spend savings from reduced utility bills more locally, driving greater economic activity. In 
contrast, higher-income households are more likely to invest or save those savings outside the community. Through this 
holistic model, CHERP significantly reduces greenhouse gases, supports local green jobs, stimulates local economies, 
and addresses income disparity and social injustice simultaneously.

CHERP is the first nonprofit solar panel assembly factory focused on sustainable energy, economic resilience, and social 
equity. The goal is to replicate this model in cities across the U.S.

48



CHERP’s Nonprofit Social Enterprise Model

As a social enterprise, CHERP operates under IRS nonprofit status but can engage in for-profit ventures. This allows CHERP 
to sell its solar panels to local solar installation companies that value high-quality, American-made products. Profits from these 
sales fund CHERP’s nonprofit initiatives, enabling the company to provide solar energy solutions for low-income households.

With this structure in mind, CHERP’s mission is expanding beyond energy efficiency to address urgent needs in renewable 
energy and workforce development within the most economically disadvantaged communities in the U.S. This expansion 
includes programs designed to reduce greenhouse gas emissions and create career opportunities within local economies by:

● Offering long-term training and job opportunities for individuals facing employment barriers
● Stimulating local economies through investment and job creation
● Addressing environmental and social justice through equitable energy access

To support these objectives, CHERP is developing two new social enterprise programs: 

1.  Sustainable, Clean Tech Microfactory and Workforce Development
2. Microfactory Replication.

Program 1: Sustainable, Clean Tech Microfactory & Workforce Development

This program will hire and train individuals with employment barriers, sourced through local nonprofits and government 
workforce programs, to assemble solar panels at CHERP’s network of microfactories. These roles, which require low to 
mid-level skills, are accessible to individuals with mild to moderate physical disabilities or cognitive challenges.

Trainees and employees include justice-involved individuals, veterans, at-risk youth, people with disabilities, and under-skilled 
or under-resourced adults. CHERP collaborates with government and nonprofit partners to offer support for employees’ 
emotional, physical, and financial well-being and to provide job readiness, vocational, and essential skills training.

Training includes all steps of the solar assembly process, along with an introduction to the solar industry and 
management-preparation skills. This hands-on experience helps trainees develop soft skills like communication and 
problem-solving, essential for success in a manufacturing environment. CHERP also invites local businesses and trade schools 
to present on career pathways and offers support in job application and interview skills.

The panels produced are sold through CHERP’s network of local installers to organizations such as affordable housing 
developers, nonprofits like GRID Alternatives (which installs panels for low-income households), local hospitals, schools in 
low-income areas, and mid-size commercial and industrial businesses near disadvantaged communities.

CHERP remains dedicated to its core nonprofit mission. Net income from these sales will fund case management, wraparound 
support, and other services for trainees facing employment barriers, as well as programs that support economically 
disadvantaged individuals in surrounding communities. These initiatives include:

● Training for solar panel installation
● Classes on the science of renewable energy technologies
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● Resources for high school students and adults interested in Science, Technology, Engineering, and Math 
(STEM) careers

Revenue from panel sales will also help build and maintain solar microgrids and establish voucher programs to provide 
free or low-cost solar energy to low-income households in communities around CHERP’s factories.

Program 2: Microfactory Replication

CHERP’s Go-To-Market model includes training and support for other nonprofit organizations to establish 
microfactories in economically disadvantaged communities across the country. These organizations, typically social 
enterprises focused on workforce development, will be trained to replicate CHERP’s model and employ individuals 
facing employment barriers, including veterans, justice-involved individuals, at-risk youth, people with diverse 
abilities, and underserved adults.

Through this replicable model, CHERP envisions a network of nonprofit, community-focused microfactories dedicated 
to sustainable energy production, local economic stimulation, and equitable workforce development.

What’s Next for CHERP?

With Devon Hartman’s vision and leadership, CHERP has built a strong following, drawing support from “Friends of 
CHERP” and from industry and government leaders who share his enthusiasm for sustainable energy and social 
enterprise. However, as with any ambitious endeavor, challenges have emerged along the way, creating obstacles to 
CHERP’s success.

Early on, Devon partnered with IdealPV™ because of its pioneering solar module, the BrilliantPV™, which presented 
several breakthroughs in solar technology and aligned perfectly with CHERP’s social enterprise model. However, the 
cutting-edge nature of BrilliantPV™ proved to be a double-edged sword: it has yet to receive U.S. government 
certification, rendering it ineligible for installation. A process that typically takes 3–6 months has stretched to nearly 20 
months, leaving CHERP in a holding pattern, unable to generate revenue or secure funding dependent on certified 
products. The situation put CHERP at risk of shutting down.

In February 2024, CHERP faced another profound setback: Devon Hartman passed away after a long battle with 
cancer, leaving a deep void in the organization and its community of supporters. Despite the loss, Devon’s foresight 
had equipped CHERP with a strong executive team. Knowing the organization might someday need them, he built a 
resilient team dedicated to carrying forward his mission. After a March celebration of Devon’s life—a fitting tribute to 
his countless contributions—the CHERP executive team met and made a singular decision: to continue Devon’s 
legacy. Devon’s spirit remains the guiding force for the entire organization, which is still devoted to realizing his 
vision.

From those meetings, the team decided CHERP needed to pivot swiftly to secure funding and maintain momentum. 
The message from potential supporters was clear: “We are ready to fund CHERP when there’s a certified solar panel.” 
Given the uncertain timeline for BrilliantPV™ certification, CHERP’s leadership began exploring alternative 
solutions.
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A New Partnership with Sinotec (Now AMPS)

After extensive due diligence, CHERP narrowed the search for a partner to five U.S. solar panel manufacturers. 
Among them was Sinotec, a company based near CHERP’s headquarters in City of Industry, CA. Sinotec met all 
of CHERP’s requirements for technical specifications, quality, and pricing, making it the ideal match for 
CHERP’s needs. Having promoted the ultra-premium BrilliantPV™ module for seven years, it was essential for 
CHERP to partner with a company offering equally high-quality products. Sinotec’s panels met that standard, 
and after a single meeting, Sinotec agreed to supply panels for CHERP’s use.

CHERP didn’t stop there. They negotiated additional terms, securing permission to brand Sinotec panels with 
CHERP’s logo until CHERP’s own manufacturing facility could come online. Furthermore, the CHERP team 
asked if Sinotec would consider licensing its intellectual property to allow CHERP to produce its panels in the 
new factory. Again, the answer was an immediate “yes.” Sinotec promptly provided a sublicense agreement, and 
within two days, CHERP and Sinotec formalized the partnership.

The Evolution of AMPS and Expanded Capabilities

As an unexpected bonus, Sinotec revealed two major developments. First, the company was rebranding as 
“American Made Power Solution” (AMPS) to reflect its commitment to U.S. manufacturing and sustainability. 
Second, AMPS was in the final stages of acquiring two factories in Louisiana—one to manufacture glass for its 
panels and the other to produce solar cells, both of which are eligible for enhanced benefits under the Inflation 
Reduction Act (IRA). These moves will position AMPS as a leading U.S.-based solar manufacturer, reinforcing 
CHERP’s alignment with high-quality, American-made solar products.

With these agreements in place, CHERP secured two critical licenses: one with IdealPV™ and another with 
AMPS. While AMPS provides an immediate, certified option to maintain momentum, CHERP retains the option 
to produce BrilliantPV™ modules once certification is achieved. This dual approach has been well-received by 
prospective factory operators who appreciate the flexibility and no longer need to wait for CHERP’s Pomona 
facility to tour a working factory—they can visit the AMPS facility in City of Industry and see the model in 
action.
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Renewed Support and Momentum

The response to CHERP’s pivot has been overwhelmingly positive. Customers, who had been patiently awaiting 
BrilliantPV™ certification, quickly transitioned to AMPS’s certified 410W and 550W Bi-Facial panels, eager to 
move forward. Donors and grant agencies, now free to provide the funding they had promised, are ready to support 
CHERP, albeit with the usual time-intensive processes required to finalize applications and address regulatory steps.

CHERP’s future looks bright. The organization’s key differentiators remain intact and have grown even more 
relevant due to the IRA’s incentives for U.S.-based renewable energy manufacturing. The partnership with AMPS 
strengthens by the day, while CHERP’s dedicated supporters continue to buy panels, donate, and bring new projects 
to CHERP for collaboration. Prospective factory owners are contacting CHERP daily, eager to explore the replicable 
model. Additionally, the CHERP Certified Installer Program is underway, with initial installers already benefiting 
from CHERP’s robust sales support.

In all of this, Devon Hartman’s vision and inspiration endure. His “stardust” is felt by the team and supporters alike, 
guiding CHERP as it fulfills his legacy.
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Hello! I'm Prosperous, Your Dedicated Virtual Assistant and the Editor-In-Chief of this year’s 
Fall magazine

As a proactive and versatile virtual assistant, I deliver exceptional administrative support, expertly 
managing tasks to drive business growth.

Key Expertise:

- Microsoft Office (PowerPoint, Word, Excel)
- Proficient in using Google Workspace (Docs, Sheets, Slides, Forms)
- Manage social media platforms
- Effectively coordinate projects using project management tools (Trello, Asana)
- Creatively design graphics (Canva)

Services Offered:

- Provide administrative support and coordination
- Manage email correspondence and calendars
- Develop and implement social media maintenance strategies
- Perform accurate data entry and record-keeping
- Schedule and coordinate meetings and appointments
- Conduct thorough internet research

Key Qualities:

- Excel in communication and organizational skills
- Maintaining strong attention to detail
- Optimize time management for maximum productivity
- Quickly adapt to new tools and technologies

My Goal:

As your trusted virtual assistant, I empower busy executives, business partners, and entrepreneurs to focus on strategic goals 
and business growth by streamlining their schedules and tasks.

Get in Touch:

Contact me at dirisuprosperous@gmail.com to explore how we can collaborate and achieve your 
business/office goals.

VIRTUAL ASSISTANT SERVICES
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Four things you need to know about Schwing Marketing Services:

1.  Schwing Marketing is a Virtual CMO company.  Virtual Chief Marketing Officer.  We manage all 
aspects of your marketing and sales support needs without the overhead of in-house, salaried staff.  
Most often we take many of the roles of the in-house marketing staff, but you never have to pay 
salaries or benefits for our services and you maintain total control of our time and costs.

2. Schwing Marketing is committed to serving only clients who care about other people and our 
planet.  You’ll see from our list of target industries that we are passionate about human rights, 
health and welfare, the environment and good people.

3. Closely tied to #2 is that we primarily work for non-profit, social benefit companies.  We specialize 
in knowing how to manage non-profit requirements and communications opportunities.  Plus, we 
help our non-profit clients network with each other for mutual benefit.

4. Schwing Marketing guaranties the highest level of service at the best price.  Our model is totally 
virtual…even before the Pandemic.  You benefit because you get the greatest quality services from 
the best people from around the world…and you get those top services at much lower costs because 
we aren’t constrained by high US costs and the resulting prices.

It's that simple.  We are a caring, very talented group of eclectic people who are passionate about helping 
other people and our planet.  We are expert in each of these client industries and markets and we bring 
sophisticated, AI technologies and processes to assure you that we will achieve your marketing and sales 
goals with the greatest Return on Investment.
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Beneficial
Ownership Filing
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Get In Touch
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Regenerative Agriculture
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EVENTS
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Join Our Webinars & Panels at No Cost
Pismo Ventures is hosting it's Global Startup Symposium on December 9, 10, 11 and 
12 2024 - A 4-day VIRTUAL/ONLINE ONLY conference for startups at the stages of 
Pre-Seed, Seed, and Series A. Sectors include Life Science (Day 1), AI/ML (Day 2), 
DeepTech (Day 3), all other (Day 4) - featuring great opportunities to connect, 
network, partner, meet 1-on-1, book appointments, etc. with 100s of investors and 
potentially get funded. Check it out here: https://l.pismoventures.com/gss-ebt-24 
and take advantage of our half off promotion using the following code SPO50GSS24.

We are making the entire conference webinars and expert panels 
available at not cost. Join us for free starting December 9, 2024 
at 8:00 AM.
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